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GLOBAL: Six Senses Hotels Resorts Spas is to 
significantly expand into the European market 
with two large resort spas in France and Iceland, 
both of which are anticipated to open in 2022. 

The first property (above left), in the Loire 
Valley village of Saint-Laurent-Nouan, is set to 
open in May 2022. Located within the Les Bordes 
Estate, Six Senses Loire Valley will be developed 
on a 1,400-acre site in the Sologne forest by an 
affiliate of London-based RoundShield Partners, an 
investment firm focused on asset-backed European 
special opportunities. 

Incorporating equestrian and tennis centres as 
well as an organic farm, an art gallery and a natural 
swimming lake with its own beach, a beautifully 
preserved château will house a restaurant and bar 
as well as a garden with sculptures and a water 
feature designed to enhance personal meditation. 

A Six Senses Spa will be an integral addition to 
the 88 guest suites and villas at the resort. As well 
as a menu of signature specialities, a medicinal 
garden will grow plants and herbs for inclusion 
in locally-inspired treatments and Alchemy Bar 

Resorts in France’s Loire Valley and the Össurá Valley in Iceland are both scheduled to place guests ‘at the heart of nature’ in 2022

workshops. Adjoining this will be the main organic 
kitchen garden and Earth Lab, where guests will 
learn about the resort’s conservation initiatives.

Bernhard Bohnenberger, president of Six Senses, 
said: “We feel really fortunate to be collaborating 
with RoundShield Partners on a very unique 
project that will give a new dynamic to this  
world-famous destination and complement our 
existing and upcoming resorts in Europe.”

The Icelandic resort development, Six Senses 
Össurá Valley, will be built on 4,000 acres of 
privately-owned land in Svínhólar near Lóni (top 
right). The flatland at the southern end is adjacent 

to the Lón Lagoon, which is separated from the 
North Atlantic Ocean by a black sand beach.

The first phase will construct a 70-room resort 
and a selection of private cottages. The Six Senses 
Spa will include a fitness centre, a yoga studio and 
a comprehensive wellness programme. There will 
also be a farmhouse with an organic garden, and 
a cooking school that will showcase farm-to-table 
recipes following ‘Eat With Six Senses’ principles. 

Six Senses Össurá Valley will be built using 
renewable and locally-sourced materials and adhere 
to high standards of energy and water efficiency in 
order to ‘tread lightly’ on the earth. 

The project’s architect, John Brevard, said 
the project takes in ‘the implications of human 
bioenergy, electromagnetism, astrology, sacred 
geometries and the principles of Feng Shui’. 

“This development epitomises our  
commitment to finding locations where guests  
can be right in the heart of nature,” added Six 
Senses’ CEO Neil Jacobs. “Every time we talk 
about the project, we smile.”
www.sixsenses.com

“Six Senses Loire Valley  
is a unique project that  
will complement our 
existing and upcoming 
resorts in Europe.”
Bernhard Bohnenberger President,  
Six Senses Hotels Resorts Spas

Six Senses expands in Europe with two new developments
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£10m Spa at Carden Park to open in autumn 2019
UK: The £10m (E11.1m) new spa at 
Carden Park hotel in Cheshire will  
open in autumn 2019, providing guests 
with a ‘premium and personalised  
wellness experience’. 

HB Architects, Barr + Wray Interior 
Design and spa consultant Nicki Kurran 
have designed a 4,500sqm spa over two 
floors with 14 treatment rooms, extensive 
hydrothermal experiences and a 2,400sqm 

multi-sensory wellbeing garden. 
Primary product partner Elemental Herbology will design 

a full range of face and body treatments based on the Five 
Element Theory of Traditional Chinese Medicine. The 
treatment menu will also feature professional brands Oskia, 
Margaret Dabbs and Made For Life Organics.

Ellisons supplied Living Earth Crafts treatment beds as 
well as luxurious Belava pedicure chairs, while the spa’s 
thermal cabins and vitality pools were supplied by  
Barr + Wray and its outdoor hot tubs by Rijo Spa. 

There will also be a Bollinger Beauty Bar in partnership 
with the prestigious Champagne house, which will offer 
a menu of express treatments, including manicures and 
pedicures using Jessica polishes, and grooming extras 
including Deesse LED light therapy masks.

“I believe we are working on something really special 
here,” said Steve Ewing, spa director of The Spa at Carden. 
“In terms of design and concept, it’s stunning and will be one 
of the best destination spas in the UK. We’ll be working hard 
to bring together a skilled, five-star team to deliver a client 
journey like no other.”
www.cardenpark.co.uk

ITALY:  The second luxury eco-spa resort under the 
Lefay Resorts brand is to open on August 1. 

Lefay Resort & SPA Dolomiti has been built in 
a UNESCO World Heritage site in the ski area of 
Madonna di Campiglio and was designed by Hugo 
Demetz with interiors by the Lefay Project Team in 
collaboration with Studio Apostoli. 

Featuring a 5,000sqm Lefay SPA, which is said to 
be one of the largest in the Alpine region, facilities 
will include a fitness area, an indoor/outdoor pool 
and a heat zone of nine saunas and steambaths of 
varying temperatures, all supplied by the Hofer 
Group, which also supplied a salt grotto. 

Treatments will focus on Lefay’s wellness 

method, which combines Classical Chinese 
Medicine with western techniques, and includes 
massages and facials as well as anti-ageing therapies 
on treatment beds supplied by Lemi and Starpool. 

A series of signature energy treatments will 
aim to ‘rebalance and rejuvenate’ the body by 
stimulating Classical Chinese meridians.

Five energy circuits have also been created with 
different levels of temperature and humidity, and 
dedicated phytotherapy (herbal teas) designed to 
help guests understand the type of energy they need 
to find balance. 

Journeys will include the Green Dragon Path 
with dandelion and bitter herbal tea and a medium 

temperature sauna, as well as the Red Phoenix Path, 
which has a dry heat zone, a cold bath and lavender 
and passionflower teas. 

Guests can relax in the Alpine saltwater lake 
and adjacent salt grotto, whilst mud therapy is also 
offered using mud from the Val di Genova which is 
enriched with malachite, magnesium and rhodolite 
to energise and stimulate. 

The resort will feature 88 suites and 22 branded 
residences, including the Royal Pool & Spa Suite, 
which features a private treatment zone, two saunas 
supplied by Stenal, an indoor whirlpool from 
Jacuzzi and an outdoor hot tub from Sanikal. 
www.lefayresorts.com

August debut for 5,000sqm Alpine spa at Lefay Resort & SPA Dolomiti

Steve Ewing
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Adam Chatterley is named 
as new UKSA chairman
UK: Adam Chatterley has become 
chair of the UK Spa Association 
(UKSA) replacing Lisa Barden, who 
has stepped down. “I’m delighted to 
be tasked with taking UKSA to the 
next level,” said Chatterley. “Lisa 
Barden has committed so much of 
her life to getting the association to 
where it is today and we owe her 
enormous thanks.” Long-term board 
member Christina Hartigan has been 
appointed vice-chair. 
www.spa-uk.org

Aldwark Manor acquired by 
family-run Depho Estates
UK: A family-run property 
investment company has acquired 
Aldwark Manor spa hotel, near York, 
for an undisclosed sum. Depho 
Estates purchased the property 
from London-based real estate 
investment company Aprirose, and 
will invest a multi-million pound sum 
to further enhance and upgrade 
the property, which is set in 120 
acres of countryside and has 54 
individually designed bedrooms, 
split between the traditional manor 
house and its new wing.
www.aldwarkmanorhotel.co.uk 

VILASA and Gentlemen’s 
Tonic agree partnership
UK: VILASA has become the 
exclusive distributor of male 
skincare brand Gentlemen’s Tonic.
“The brand fits perfectly with our 
mission to provide unique, luxury 
and natural skincare solutions to the 
UK spa, hotel and retail markets,” 
said VILASA founder Lynne Leon. 
The Langley, a Luxury Collection 
Hotel in Buckinghamshire will be 
among VILASA’s first clients to 
feature the brand (see p36). 
www.vilasa.co.uk

The Peninsula London to 
be completed in 2021
UK: A 189-bedroom Peninsula  
hotel and spa will open at  
1-5 Grosvenor Place in the heart  
of Belgravia, central London, in 
2021. The property will also include 
26 luxury residential apartments. 
To shorten the development period, 
Peninsula is deploying a ‘top-down’ 
methodology, where the above 
ground superstructures and the 
basements will be constructed at 
the same time. 
www.peninsulalondonproject.co.uk

 News in brief
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GWS to put ‘purpose’ at the heart of business
GLOBAL: A key topic at this year’s Global Wellness 
Summit (GWS) has been announced following research 
that found ‘mission-driven’ companies to possess 
significantly higher levels of both innovation and retention.

Further studies have shown that having a purpose in life 
has a profound impact on people’s health and longevity  
so, with this in mind, the GWS this year will place a 
focus on how purpose-driven companies can lay a path to 
greater profitability.

Keynotes by Patricia Dwyer, founder and director of  
The Purpose Business, and John Wood, founder of global 
non-profit Room to Read and advisory board member  
of the Clinton Global Initiative, will explore how a  
focus on ‘purpose’ can lead the way to the future of 
wellness at work.

“I believe that a strong sense of purpose is the key 
to wellness in the workplace,” said Wood. “The age-old 
model of simply grinding out profits in order to make rich 
people richer no longer excites your potential customers 
or employees. 

“When we, as leaders, can prove that our companies 
embrace both purpose and profitability, that’s when we 

build truly great companies – and we will also be using the 
power of capitalism to make the world a better place.”

Taking place from October 15-17 in Hong Kong, the 
invitation-only Summit welcomes international leaders  
to analyse the $4.2 trillion global wellness economy  
with a comprehensive programme of expert speakers and 
panel discussions. 
www.globalwellnesssummit.com

UK: Elemis has extended its luxury spa 
portfolio in the UK with two key new  
spa partnerships. 

Lifehouse Spa & Hotel, in Essex, will 
now feature a wide range of Elemis face 
and body treatments, including BIOTEC 
facials, touch facials and massages.  

Sarah Tester, director of finance and 
operations at Lifehouse, said: “We are 
thrilled to be welcoming Elemis as our 

new product partner and really feel that their brand, ethos, 
product and treatments are the perfect fit for Lifehouse.”

Elemis has also become the sole brand at Rudding Park’s 
luxury spa in Harrogate, where it will provide premium spa 
products and a comprehensive treatment offering as well as 
bespoke treatment packages. 

“We are delighted to introduce Elemis as our new 
product house,” said Rudding Park’s spa manager, Sarah 
Johnson. “Elemis offers a range of pioneering products 
prescribed for individual skincare and lifestyle needs and, as 
we pride ourselves on offering guests an exceptional level of 
personalised service, this partnership is the perfect fit.”

Speaking exclusively to European Spa, Harrison Gregory, 
sales director of Elemis, added: “Partnering with premium 
spa locations such as Lifehouse and Rudding Park enables 
Elemis to continue to offer best-in-class treatments and 
products to consumers across the UK. 

“We understand the importance of working synergistically 
with our new locations by offering a bespoke experience to 
each and every guest.”
www.elemis.com

Elemis boosts luxury spa portfolio in UK 

Harrison Gregory

John Wood Patricia Dwyer



Business News & industry developments

www.europeanspamagazine.com18

Mario DeSousa takes world massage gold medal

DENMARK: This year’s World Championship in Massage event took place in June at Copenhagen 
University. Created by Jeppe Tengbjerg, CEO of the International Massage Association, with an aim to 
develop and promote the various massage techniques practiced by therapists worldwide, the event also 
gave participants the opportunity to strengthen and improve their skills.

A total of 200 massage therapists from 42 countries took part, competing in six categories of  
Swedish massage; Asian massage; Wellness massage; Freestyle massage (western and eastern-inspired)  
and Chair massage. Judges evaluated the participants on aspects including flow, client contact,  
technique and ergonomics. 

Pictured above right are Asian massage bronze medal winner Suwattana Rust, Thailand; Chair massage 
gold medal winner Mario DeSousa, UK; and silver medal Wellness massage winner Alexander Shcheparev, 
Russia. The 2020 event will take place from June 20-21 in Copenhagen.
www.worldchampionship-massage.com

Tata Harper partners with Lou Pinet

FRANCE: Luxury French hotel group Maisons 
Pariente has opened its second hotel, Lou Pinet in 
Saint-Tropez, with a spa using the Tata Harper brand. 

Located five minutes from the Place de Lices, 
the boutique hotel offers 34 guest rooms and suites 
and has been designed by Charles Zana to create a 
bespoke and distinctive private house identity. 

Mediterranean landscaper Jean Mus has styled a 
large garden with a lavender field and herb garden, 
that leads to the spa and gym, which has been 
designed to resemble a secret cave. 

Using the organic Tata Harper Skincare product 
range, treatments include deep tissue massage and 
body rituals, while a Lou Pinet Signature Facial 
pairs ‘green’ bio-technology with facial massage to 

nourish and lift the skin. The gym features panoramic 
skylights and has been equipped by Technogym, 
while Gharieni supplied the spa’s treatment beds.

Frederic Picard, managing director of Maisons 
Pariente, said: “As in all of our spas, we aim to provide 
the best of the best in regards to ambience, service, 
experience and environment.  

“We are the only spa offering Tata Harper products 
and treatments in the region, and our philosophy 
brings something exciting to the destination.”

Maisons Pariente reopened the Hôtel Crillon le 
Brave in Provence, in May this year, and a third hotel 
is being built in the French Alps in Méribel, with a 
fourth set to open in Le Marais, Paris, in 2021. 
www.loupinet.com | www.tataharper.com

Appointments

Spain: Björn Wild has joined 
Carrossa Hotel Spa Villas as 
its new general manager. 
Wild will focus on creating an 
‘international welcome’ for 
guests from all over Europe 
and beyond, as well as further 
enhancing the resort’s luxury 
offering, including its 1,500sqm 
wellness centre.
www.carrossa.com

Wild joins Carrossa Hotel Spa Villas

Björn Wild

Germany: Martin R. Smura 
has been named as CEO of the 
Kempinski Group. Bringing a 
vast amount of management 
experience to his role, most 
recently as executive chairman 
of the board of the Dorint Hotel 
Group, Smura’s role will include 
mapping a strategic vision for 
Kempinski’s further expansion.
www.kempinski.com

Smura becomes Kempinski CEO

Martin R. Smura

Scotland: Brian Hunter has 
become the new spa manager 
at Kohler Waters Spa at The 
Old Course Hotel in St Andrews. 
Hunter moved back to Scotland 
in 2017 to take over the Spa at 
The Balmoral Hotel in Edinburgh, 
where he worked closely with 
Irene Forte, wellness director for 
Rocco Forte Hotels. 
www.oldcoursehotel.co.uk

Brian Hunter joins Kohler Waters Spa

Brian Hunter

UK: Mark Hermann has 
become the general manager 
of Dermalogica UK and Ireland. 
With experience in general and 
business management from roles 
at various retail beauty brands, 
Hermann takes over from 
Glenn Poy, who now becomes 
Dermalogica’s vice-president of 
European special projects. 
www.dermalogica.com

New general manager for Dermalogica

Mark Hermann

UK: Caroline Newton has joined 
the Aqua Sana spa at Center 
Parcs Longford Forest Village 
in Ireland. With 15 years of spa 
experience, Newton will lead 
Longford’s 40-strong opening 
team. Center Parcs UK’s  
award-winning spa portfolio  
now totals six spas – one at 
each of its forest village resorts.
www.aquasana.co.uk

Newton heads up Aqua Sana Longford

Caroline Newton
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Wilkinson on Bannatyne board

UK: Having worked at the Bannatyne Group for nearly 13 years, 
Karen Wilkinson has been promoted to the board of Bannatyne 
Fitness to cover a new and enlarged role as group CX (customer 
experience) and spa director, which will include all elements of the 
business from hotels, health clubs and spas to head office operations.

With an extensive background at leading leisure organisations, 
Wilkinson joined the Bannatyne Group as national spa manager in 
2007, before being appointed group head of spa in 2012 and later 
group spa director. 

Duncan Bannatyne, executive chairman of the Bannatyne Group 
said: “Karen has been a loyal and extremely competent colleague 
and will bring experience, skills and a new perspective to the board.
The role of customer experience director is particularly important 
to the company. Our members and guests are the lifeblood of the 
business and all our focus is on providing the best service and the best 
facilities. Karen’s input into this will be invaluable.”

With 72 sites across the UK, the Bannatyne Health Clubs chain 
is now in its 22nd year and the company has more than 210,000 
members, employing more than 3,000 people.
www.bannatyne.co.uk

Medical focus at Amberton Green Spa

World’s first Natura Bissé spa inspired by the Caribbean

LITHUANIA: Further details have been revealed about a new E10m (£9m) spa resort 
from luxury hotel group Amberton, which will open in Druskininkai in early 2020. 

The 5,600sqm Amberton Green Spa will be located in Druskininkai, around 130km 
from Lithuania’s capital Vilnius, and has been designed by Arches architectural studio. 

The property will comprise a luxury hotel with 79 apartments and a medical and 
wellness centre with 20 treatment rooms. The main wellness focus will address sleep 
disorders and chronic fatigue syndrome with treatments including traditional vertical 
baths, kinesiotherapy and underwater massage.  

Other spa facilities will include a relaxation area, an indoor pool with a sauna, and a 
fitness area supplied by Technogym as well as a restaurant. A range of treatments will be 
performed using professional spa brand Voya.

The town of Druskininkai dates back as a spa resort to the 19th century and is famous 
for its natural resources, including highly mineralised water springs and natural mud.
www.ambertonhotels.com

SPAIN/CARIBBEAN: Following a $2m (£1.61m/E1.78m) 
investment, the world’s first Natura Bissé-branded spa has 
opened at the Eden Roc Cap Cana boutique resort in the 
Caribbean’s Dominican Republic.

Covering 2,780sqm, the Eden Roc Spa by Natura Bissé 
features 12 treatment rooms with indoor and outdoor cabins 
as well as a dedicated 111sqm anti-gravity yoga area with 12 
aero yoga structures.

Other facilities include an indoor/outdoor Aqua Garden 
with a freshwater pool and a wellness bar offering its own 
range of tropical fruit juices and smoothies.

The spa was built using natural materials and has been 
ergonomically designed by the Bestin Pro Group to fill its 
guests with a sense of calm. A vertical wall garden helps to 
connect guests to nature during their wellbeing experience.

Overseen by spa director Pedro Castillo, spa techniques 
and an extensive treatment menu have been inspired by the 
surrounding region’s characteristics and traditions, and include 
an Islands Scents Massage and the Mango Pineapple Delight 
Full Body Wrap. Signature treatments will include the  
Thai-inspired Samunprai Massage and The Four Hands 
Massage which sees two therapists working together. 

The Natura Bissé Quiro Golf Massage will also be 
exclusively available, comprising a deep body massage 
performed with golf balls and using movements to warm  
the muscles and improve flexibility.
www.naturabisse.com | www.edenroccapcana.com

Unique expertise in high-end personalized beauty care
For 40 years, the Biologique Recherche Methodology has had a reputation for astounding effectiveness based 
on clinical approach to beauty care using pure, concentrated ingredients as well as innovative protocols like 
Seconde peau. The Seconde Peau treatment accelerates cell renewal and optimizes healing for a visible and 

immediate tightening effect.

 

Biologique Recherche - 32 avenue des Champs Elysées - 75008 Paris
www.biologique-recherche.com - info@biologique-recherche.com
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Grantley Hall spa is unveiled

Business News & industry developments

UK: Located at the edge of the Yorkshire 
Dales, the historic Grade II-listed Grantley 
Hall has unveiled its luxurious new spa and 
fitness offering. 

The Three Graces Spa was designed by 
Bowman Riley with interiors by Valeria and 
Richard Sykes. 

Selected for their distinctive approach, 
ila and Natura Bissé will provide a bespoke 
menu of treatments and spa journeys, with 
treatment beds being supplied by Gharieni. 
There will also be jane iredale mineral 
makeup on offer, while nails services will use 
Jessica products.

Other facilities include an 18m indoor 
swimming pool, an indoor-to-outdoor 
hydrotherapy pool supplied by Cheshire 
Wellness, a sauna, a steamroom, an outdoor 
terrace and a Spa Lounge Terrace coloured in 
soft hues of blue and beige and contrasting 
dark wood. 

Neighbouring the spa, a multi-space 
fitness and wellness facility has also been 

created called Elite. It will offer a large 
Executive Gym equipped by Life Fitness 
and its partner brand, Hammer Strength, has 
supplied equipment for the Strength and 
Conditioning Gym. 

A health and performance area will 
include the Randox Health Lab, which 
delivers high-level testing and analysis,  
while other facilities will include three 
altitude-enabled compact training rooms  
and an H20 underwater treadmill.  

Three Graces’ spa manager Jane 
McPherson commented: “We have created 
our spa philosophy which encompasses 
the attributes of the Three Graces – Thalia, 
Aglaia and Euphrosyne – who sit proudly 
at the top of our indoor swimming pool 
and thermal area. Our Three Graces Spa 
is complemented by our Elite Wellness 
Facility and its state-of-the-art performance 
equipment, which makes for a unique 
wellness retreat.”
www.grantleyhall.co.uk

THAILAND: Leading wellness destination Chiva-Som 
International Health Resort, in the town of Hua Hin, is 
to re-open ahead of schedule on October 15, marking the 
completion of the fourth and final stage of its recent  
extensive renovation. 

The first major works since Chiva-Som opened 24 years 
ago have seen improvements to its health and wellness area, 
the Bathing Pavilion, the Niranlada Medi-Spa and the resort’s 
seaside restaurant, Taste of Siam. 

Chiva-Som’s signature interiors, which use teak, Thai 
silk and bamboo, are now present throughout the luxury 
beachfront resort, complemented by a light and contemporary 
colour palette. 

The spa and physiotherapy treatment rooms have 
been refined and refreshed, with the addition of a new 
hydrotherapy suite and flotation chamber, while the  
Bathing Pavilion now incorporates a sunbed area positioned 
under a glass roof. 

The refurbishment was overseen by Chiva-Som’s chairman 
and CEO, Krip Rojanastien (see interview on p106), together 
with architectural firm Designrealization Siam Co. 
www.chivasom.com

Irish Spa Association debuts

Chiva-Som is refreshed and ready to reopen following renovation

IRELAND: The not-for-profit Irish Spa Association has been 
launched by Peigin Crowley and Anita Murray with the aim of 
making ‘continuous improvements’ in the quality of training, 
standards, environmental sustainability and professionalism at 
all levels across the Irish spa sector. 

“Ireland is recognised as one of the world’s top spa 
destinations,” said Murray. “As our sector continues to grow 
and innovate, we believe it is crucial to recognise, support 
and create a forum to connect spa professionals and provide 
members with powerful networking opportunities, education 
and industry reports.”

The new ISA website highlights a varied range of events 
for communicating, networking, and boosting professional 
development and growth across the Irish spa sector. 
Submissions for membership will open in August, but interest 
can be registered in advance via info@irishspaassociation.ie 

“We are finally in a position to establish definitive research 
that validates spa industry-related topics and creates an 
endowment that sustains and supports the Irish spa sector long 
term,” said Crowley. “Our mission is to improve and enhance 
the value of the spa experience.” 
www.irishspaassociation.ie

Peigin Crowley Anita Murray
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Share your appointments, announcements, launches and diary dates with Sarah Todd  
by calling +44 (0) 115 950 4748 or email sarah.todd@spapublishing.com

Mosaic to offer Temple Spa expertise
UK: Professional skincare brand Temple Spa has 
partnered with Mosaic Spa & Health Clubs to offer 
a selection of its treatments and packages in 21 spas 
around the UK. 

With a ‘friendly and fun’ philosophy, the Mosaic 
spas will offer highly personalised treatments using 
Temple Spa’s range of quirkily-named skin and 
bodycare products, which combine botanicals and 
high-tech ingredients. 

Temple Spa’s head of spa, Sarah Ronchetti, said: 
“We’re absolutely thrilled to be working with the 
Mosaic group as their primary spa partner. The 
Mosaic brand are a joy to work with and have all 
embraced the transition to a new brand.”

Dave Courteen, MD of Mosaic Spa & Health 
Clubs, added: “We chose Temple Spa as they were 
committed to working with us as a partnership and 
shared our values in training and developing our staff. 

“We pride ourselves on the way we develop our 
people and we want to deliver consistently great 
treatments with friendly therapists. By providing 
us with online training resources and a therapist 
development programme, Temple Spa demonstrated 
their long-term commitment to our relationship.”
www.templespa.com | www.mosaicgroup.co.uk

One&Only and Chenot aim for a ‘guest revolution’

GLOBAL: Leading resort brand One&Only has 
unveiled an exclusive global partnership that aims to 
‘revolutionise the guest experience’ with health and 
wellness brand Chenot. 

Two different wellness approaches will be 
introduced across the One&Only portfolio of resorts 
– the well-established Espace Chenot and the new 
One&Only Spa by Chenot, which has been exclusively 
created. Both will craft experiences for guests that are 
bespoke to each location. 

Further supporting Chenot’s holistic approach, 
elements of the Chenot Method will be woven in 
a non-intrusive way throughout a guest’s stay at a 
One&Only resort, while each One&Only Spa by 
Chenot will have a strong focus on wellness-based 
science, with Chenot diagnostics and treatments 

customised for each location. 
Offering a completely holistic approach to wellness, 

One&Only Spa by Chenot will debut at One&Only 
Desaru Coast in Malaysia (pictured), while Espace 
Chenot will be introduced at One&Only’s new 
European resort in Portonovi, Montenegro, in 2020. 

“Wellbeing is a lifestyle and no longer optional 
whilst travelling on holiday,” said Philippe Zuber, 
president and COO of One&Only. “Because of 
this partnership, our guests will now have access to 
exclusive, immersive and most importantly a complete 
and distinct experience at our resorts that will extend 
far beyond the spa. The science behind Chenot 
combined with the One&Only lifestyle will lead to 
guests experiencing the absolute in wellness.” 
www.oneandonlyresorts.com | www.chenot.com

ISPA Conference & Expo
September 11-13, 2019 
Las Vegas, Nevada, US
ISPA hosts global industry professionals 
at its annual event which comprises 
keynote presentations for business 
strategy and industry development 
together with networking events and 
an expo that features the latest spa 
product innovations.
www.attendispa.com

Global Wellness Summit
October 15-17, 2019
Grand Hyatt, Hong Kong
This invitation-only event for senior 
professionals was created with a 
founding intention of uniting leaders, 
influencers and visionaries to positively 
impact and shape the future of the 
global wellness industry. At the 13th 
Summit, set to take place in Hong Kong 
in October, key themes will focus on 
the future of tourism, hospitality and 
travel with a comprehensive range 
of interactive sessions and panel-led 
discussions. 
www.globalwellnesssummit.com

Spa Life UK
Hilton DoubleTree Hotel, Coventry, UK
November 11-12, 2019
The UK spa industry’s largest event 
excels at providing spa professionals 
with a combination of exposure to  
new product innovations; shared 
industry insights; extensive networking,  
one-to-one meeting forums, interactive 
seminars, gala dinner and the Good Spa 
Guide Awards.
www.spa-life.international

 Diary dates
CONFERENCE SPOTLIGHT
SPAFEST
October 7-9, 2019
St Michaels Resort, Cornwall, UK
Inspiring speakers, spa and wellness 
trends, and selfcare by the sea 
make SpaFest a unique event on 
the UK spa calendar. Supporting 
the work of the Made for Life 
Foundation, this not-for-profit 
event explores the themes of 
people, plants and profits over two 
days of industry networking. Spa 
managers and brand leaders can 
register their interest by emailing: 
spafest@madeforlifeorganics.com

Need help planning your next project?

www.studio.spatables.com | international@oakworks.com
001 717.759.3125

Let's talk!

Choose Oakworks Spa for your next design project. The Masters’ Collection gives you the freedom to select unique  

finishes, materials, colors, and designs – while staying within your budget. Virtually unlimited combinations to create  

your masterpiece. Design your table in STUDIOTM today!

A NEW STANDARD OF COMFORT AND EXCELLENCE
OAKWORKS MASTERS' COLLECTION




